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PERFORMANCE DE VENDAS APRESENTACAO DE A

Vendas Totais

R$10,5 bilhdes a7 o
+4,6% |

(YoY)1!
Alimentacao
Conveniéncia, Servicos e Lazer
Acessorios, Itens de Beleza e Joalherias

Itens do Lar, Papelaria, Informatica e Diversos

Roupas e Calgados

ShoppingMllalobos 5

Tex-Tijuca



RESULTADOS 2726

SNAPSHOT DO RESULTADO 2T26 APRESENTACAO DE A

R$732,3 MM R$601,3 MM

579,5 601,3

(RS milhdes)
(RS milhodes)

R$340,8 MM

304,3 340,8

Indicadores ex-ajuste aluguel linear. Data ref. A%: 2T26 vs. 2T25 Proforma

(RS millhdes)
(RS milhdes)




PLATAFORMA DIGITAL APRESENTAGAO DE A

17,1 mi

AT Sessoes GMV
Sessoes no . ~ . ~
+12% a/a (milhGes) (RS bilhdes)
1,6

+12% +31%
17,1
15,3 1,2

+31% em maduros 2725 2726 2725 2726

RS 1,56 bi

GMV reconhecido
+31% a/a

+15%

Frequencia de visitas




DESENVOLVIMENTO E MULTIUSO sl A

CONSOLIDACAO DO PARQUE DOM PEDRO MACEIO
PROJETO UBERLANDIA Do masterplan a execuc¢ao Nova entrega residencial
Captura de valor e resultado
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&g@_mgrﬂmgme ilustrativa™

Imagem meramente iIustratQ/a

——
+300 mil m? de area privativa Residencial de alto padrao

+15MM em resultado no trimestre moradia, trabalho, educac3o, salde, Consolidar centralidades urbanas
hospedagem e servicos integradas aos nossos ativos



DESENVOLVIMENTO E MULTIUSO el A \

TASTE

SHOPPING THUCA

Inauguracao: junho/26

+ 87% ABL

Comercializada

+ RS 5 MM

em vendas no 12 mes

i

. BT b e e i 4c- +15% do fluxo total de

>

visitas

C0Co '
BAMBU m




DESTAQUES COMERCIAIS APRESENTACAO DE A

CONTRATOS ASSINADOS

96,3%

Shopping Leblon
Taxa de
Ocupagﬁo‘ Taxa de Ocupacgao o

97,6% n
96,4% 96,5%
96,2%

96,2%

12 On Running no RJ

Shopping Tamboré

2725 3T25 4725 1T26 2726

Tex-Tijuca



APRESENTAGAO DE

INDICADORES OPERACIONAIS RESULTADOS 2726

CUSTO DE OCUPACAO INADIMPLENCIA LIQUIDA!
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3T25 4725 1726

B Aluguel B Condominio + FPP

" Inadimpléncia liquida refere-se a relagéo entre o total faturado no periodo (aluguel faturado, excluindo cancelamentos) e o total recebido dentro do mesmo periodo.

A



EVOLUCAO DA RECEITA DE MIDIA

Receitas de Midia

(RS Milhdes)

+84,5%

»

45,2
58,6

23,3

21,9 24,9

2725 2726

Midia | Locagdo Midia | Servigos

Midia como % da receita bruta
+ 420 bps

»

R$83,4 MM

De receita no 2T26

84,5%

De crescimento 2T26 x 2T25

10,6%

Do total da receita bruta
da Companhia no 2726

+420 bps

De avanco como percentual da
receita bruta da Companhia

APRESENTACAO DE
RESULTADOS

helle®, NEOOH

Desafiando conexdes
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PROGRAMA DE SIMPLIFICACAO eaore A

SG&A | R$ MM

Reducao de Burocracias

113,2

‘ []
*O\ Otimizacao de Fluxos

105,8

/=\ Redimensionamento de
estruturas

0—0
4R 44O

2724 2T25 2T26

Processo continuo e gradativo, assegurando
uma execuc¢ao de exceléncia

10



PERFIL DE DiVIDA T

ALAVANCAGEM CUSTO MEDIO DA DiVIDA

) ) (CDI + Spread)
Divida Liquida / EBITDA

COMPOSICAO DA DIVIDA 0,8% 0,8%

0,7% 0,7%
1’3% I I I I

2725 3T25 4725 1T26

m CDI = Pré-fixado?

1 Considera divida ao final do periodo, excluindo obriga¢cdes por compra de ativos
?indices pré-fixados incluem TR;




OBRIGADO

RELACOES COM INVESTIDORES

ALLOS

A\



ALLOS

2Q26

EARNINGS
RELEASE




SALES PERFORMANCE  EARNINGS A

Total Sales’

RS10.5 billion
+4.6%

(YoY)

(YoY)

Food
Services, Convenience, Leisure

Accessories, Beauty Items and Jewelry
Housewares, Stationery, Tech and others

Apparel and Shoes

ShoppingMllalobos 5

Tex-Tijuca



EARNINGS
RELEASE 2026

2Q26 RESULTS SNAPSHOT

R$732.3 MM R$601.3 MM

732.3 579.5 601.3

656.1

(RS million)

(RS million)

R$525.4 MM R$340.8 MM

475.4 525.4

Indicators ex-Straight-line rent. Data ref. A%: 2Q26 vs. 2Q25 Proforma

(RS million)

(RS million)




DIGITAL PLATFORM  EARNINGS A

17.1 mn Sessions GMV

sessions in 2Q26

(million) (RS billion)

+12% YoY

+12% +31%

17.1
15.3

RS 1.56 bi

GMV recognized
+31% YoY

+15%

Visit Frequency
+31% most mature 2Q25 2Q26 2Q25 2Q26




DEVELOPMENT AND MIXED-USE e, I\

PROJECT CONSOLIDATION PARQUE DOM PEDRO MACEIO
UBERLANDIA From masterplan to execution New residential delivery
Value and Result Capture

Uberlandia
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+15MN during the quarter +300 thousand sqm High-standard residential
Private area housing, work, education, Consolidate urban centralities
health, hotel and services integrated with our assets



DEVELOPMENT AND MIXED-USE e, I\

TASTE

SHOPPING TUUCA
Opening: June/26

+ 87% GLA

Leased

+ RS 5 MN

in sales during the 1st
month

AodE

LY

AT

S

+15% of total visitor
traffic

C0Co '
BAMBU m




LEASING HIGHLIGHTS

96.3%

Occupancy
Rate'

Tex-Tijuca

96.4%

2Q25

96.5%

3Q25

Occupancy Rate

97.6%

4Q25

96.2%

1Q26

96.2%

2Q26

EARNINGS
RELEASE

SIGNED CONTRACTS

Shopping Leblon

o
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1st On Running RJ

Shopping Tamboré




OPERATIONAL INDICATORS

OCCUPANCY COST NET DELINQUENCY'

10.5%

(% of Sales)

9
4.1% 3. .
6.4% 6.5% .
4Q25 1Q26

3Q25 4Q25 1Q26

B Common Area & Marketing Costs

W Rent

" Net delinquency refers to the ratio between the total amount billed during the period (rental revenue billed, excluding cancellations) and the total amount collected within the same period.

EARNINGS
RELEASE 2026

A




EVOLUTION OF MEDIA REVENUE

Media Revenue

(RS Million)

+84.5%

»

45.2
58.6

pEX]
21.9 24.9

2Q25 2Q26

Media | Rent Media | Service

Media as % of gross revenue
+ 420 bps

»

R$83.4 MN

Revenue in 2Q26

84.5%

Growth 2Q26 x 2Q25

10.6%

Of total gross revenue
in 2Q26

+420 bps

Of advancement as a percentage
of the Company's gross revenue

helle®, NEOOH

Desafiando conexées

EARNINGS
RELEASE




SIMPLIFICATION PROGRAM e, I\

SG&A | RS MN

Bureaucracy Reduction

113.2

‘ []
*Q Flow Optimization

P2

eo—e  Structures Resizing

2Q24 2Q25 2Q26
Continuous and gradual process, ensuring
excellent execution

10



DEBT PROFILE s

LEVERAGE AVERAGE COST OF DEBT

(CDI + Spread)
Net Debt/ EBITDA

DEBT COMPOSITION'
0,8%
1.3% 0,7%

‘ I I ’ 0’7%

2Q25 3Q25 4Q25 1Q26

m Floating rate = Fixed rate?

Considers debt at the end of the period, excluding asset purchase obligations
2pre-fixed indices include TR;




THANK YOU
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